Seminar 6: Mental Accounting

This seminar will explore mental accounting—the process of coding, categorizing and
evaluating choices and outcomes. The primary component of mental accounting is to
place any spending or income into separate accounts for specific purposes. For example,
one might have an “entertainment account” for going to the movies or the theatre, and a
“food account” for eating out at restaurants. Outcomes are perceived and experienced
relative to the particular account that is brought to mind. I will begin by providing a
brief overview of the three major elements of mental accounting: (1) framing and
editing, (2) budgeting and fungibility, and (3) choice bracketing and dynamics. Each of
our speakers will then provide a selective introductory overview of one of the three
components.
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